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The data
Number of employees 
(thousands) 2010 2009 2008

Ahold USA1 117 113 112
The Netherlands2 84 80 76
Other Europe 12 13 14
ICA 29 29 30
Total 2423 235 232

1	 Includes Peapod. 
2	 Includes Etos, Gall & Gall, Ahold Coffee Company. 
3	 Total includes ICA. Total number of employees shown in Group at a glance section (213,000) does not include ICA.

Percentage of workforce 
by contract type1

Full-time 
2010

Part-time 
2010

Full-time 
2009

Part-time 
2009

Full-time 
2008

Part-time 
2008

Ahold USA2 30 70 30 70 30 70
The Netherlands3 14 86 16 84 18 82
Other Europe 74 26 73 27 86 14
ICA4 80 20 NR NR NR NR

1.	 Contract type based on local definition. 
2	 Includes Peapod. 
3	 Includes Etos, Gall & Gall, Ahold Coffee Company. 
4	 ICA data not reported for 2009 and 2008.

Percentage of workforce by gender
Female  

2010
Male  
2010

Female  
2009

Male  
2009

Ahold USA1 47 53 47 53
The Netherlands2 53 47 53 47
Other Europe 80 20 80 20
ICA 64 36 65 35

1	 Includes Peapod. 
2	 Includes Etos, Gall & Gall, Ahold Coffee Company.

Percentage of workforce 
by age

2010 
<19

2010 
20>29

2010 
30>39

2010 
40>49

2010 
50+

2009 
<19

2009 
20>29

2009 
30>39

2009 
40>49

2009 
50+

Ahold USA1 16 26 13 18 27 17 25 14 18 26
The Netherlands2 58 20 8 8 6 58 19 8 9 6
Other Europe 1 23 30 24 22 1 23 29 24 23
ICA 10 33 25 19 13 18 31 24 17 10

1	 Includes Peapod. 
2	 Includes Etos, Gall & Gall, Ahold Coffee Company.

Composition of the  
Ahold Boards

Female  
2010

Male  
2010

Female  
2009

Male  
2009

Female  
2008

Male  
2008

Corporate Executive Board 1 4 1 4 1 4
Supervisory Board 3 5 3 5 3 4
Total 4 9 4 9 4 8
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Making CR happen

How we manage CR

The CR department at Ahold reports to the 
Corporate Executive Board (CEB) through its 
member and Chief Corporate Governance Counsel. 

Within the organization, CR is overseen by the CR Steering Committee, chaired by the Chief 
Corporate Governance Counsel Lodewijk Hijmans van den Bergh, and made up of senior 
representatives from each of our companies. Day-to-day coordination of our CR activities is managed 
through the CR Management Committee, chaired by the Vice President Corporate Responsibility; 
its members include the person responsible for CR at each of our operating companies in Europe, 
as well as Ahold USA’s Vice President Corporate Responsibility and Sustainability. At each operating 
company, CR responsibilities have been designated to specific employees: one for each priority 
area and the targets within it, and one for CR reporting. 

Action plans will be developed to meet the 2015 targets, which will be reviewed by both the business 
and the CR Management Committee. Data on progress against the 2015 targets will be gathered 
quarterly and reviewed by the person responsible for the relevant priority area. This data will also be 
provided to the CR Management Committee, the CR Steering Committee and the CEB.
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Engaging with stakeholders continued

Corporate Affairs
Corporate Affairs at Ahold covers the company’s activities in government relations, regulatory public 
affairs, and participation in industry bodies and related organizations. It is an important part of our 
dialogue with stakeholders regarding CR matters, and – conversely – our CR priorities are important 
drivers of our corporate affairs activities. 

Ahold’s Corporate Affairs Council ensures a consistent approach to corporate affairs activities 
across the group by developing global policies, and aligning activities and decision making. 
The council reports to the CEO through its chair, the Senior Vice President of Group 
Communications, and includes representatives from Ahold Europe and Ahold USA, and the 
Vice President Corporate Responsibility. The council is also responsible for overseeing Ahold’s 
representation on industry bodies and trade associations. 

Many of Ahold’s management team members sit on the boards of these industry bodies and 
associations. Ahold’s CEO, Dick Boer, is president of the European Retail Round Table (ERRT), 
which focuses on issues that are material to the retail industry and society as a whole. Ahold is a 
member of the Consumer Goods Forum, a global retail and consumer goods industry body. Ahold’s 
former CEO (until March 1, 2011), John Rishton, was a member of the Board of Directors. Dick Boer 
has taken his place since that date. Ahold is also a member of The Sustainability Consortium; see 
the Sustainable trade section for more information.

Europe
Ahold Europe’s Corporate Affairs function represents the company in dealings with legislative and 
regulatory bodies at the European and EU member state level, largely through membership of, and 
active participation in, national and European trade associations. 

In 2010, our focus in Europe was to promote the retail sector’s leadership role in sustainability by 
our participation in the Retailers’ Environmental Action Programme (REAP) and its Retail Forum 
sessions on marketing environmental products, reducing the carbon footprint of stores, Life Cycle 
Assessment methodologies and environmental labeling. For all of the issues addressed, 
the discussions of the Retail Forum result in publicly available Issue Papers with concrete 
recommendations for improving stakeholders’ environmental performance and addressing 
possible barriers for climate action. 

In a project with the ERRT and its members, Ahold published the progress we have made in 
increasing energy efficiency in our stores. ERRT members have committed to reduce energy 
consumption per square meter by 20 percent and to work towards sourcing more than 20 percent 
renewable energy by 2020.

We are involved in two committees at EuroCommerce: the Food Policy Committee and the 
Environment Committee. Through these committees, Ahold actively participates in policy 
discussions on issues such as product labeling, nutritional and health claims, food safety, seafood, 
animal health and welfare, animal by-products, and sustainable consumption and production. 

Ahold is a founding member of the European Alcohol and Health Forum, which aims to develop an 
EU strategy to support member states in reducing alcohol-related problems. 

United States
At Ahold USA, our corporate affairs activities are conducted through the Government Affairs 
function, which represents the interests of the business to legislative and regulatory bodies at the 
federal, state and local level. Working with management, operators, and subject-matter experts 
within the company, and reporting to Ahold USA’s General Counsel with oversight from the 
Corporate Affairs Council, Government Affairs facilitates the development and execution of Ahold 
USA’s legislative and regulatory strategy. Corporate employees and store managers serve on the 
boards or committees of many food trade and other organizations to advance our legislative and 
regulatory goals.

In 2010, the company supported legislation at the national level for food safety and nutrition through 
working with others in our industry, as well as with regulators. The Food and Drug Administration 
(FDA) Food Safety Modernization Act was signed into law by President Obama in January 2011. 
This law provides tighter controls and grants the FDA more enforcement powers to protect the food 
distribution supply chain. 
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Engaging with stakeholders continued

In addition, Ahold USA works with groups such as the Food Marketing Institute (FMI) on initiatives 
that are tied to our corporate responsibility priorities. Ahold USA was actively engaged with the FMI, 
the Grocery Manufacturers’ Association (GMA), and the Obama Administration to create a voluntary 
packaging labeling system. Ahold USA is also represented on the FMI Sustainability Executive 
Committee. Among other activities, Ahold USA has implemented sustainable sourcing training, and 
continues to use the carbon calculator it piloted with FMI.

Partnerships and memberships of associations
We work together with many global and continental partners to achieve our shared CR goals.

Global:
• African Cashew Alliance (ACA) 
• Aquaculture Stewardship Council (ASC) 
• British Retail Consortium (BRC)  
• Business Social Compliance Initiative (BSCI) 
• Carbon Disclosure Project (CDP) 
• Consumer Goods Forum (CGF) 
• Dow Jones Sustainability Index (DJSI) 
• Global Compact 
• Global Food Safety Initiative (GFSI) 
• Global Social Compliance Program (GSCP) 
• GlobalG.A.P. 
• GS1 
• Marine Stewardship Council (MSC) 
• Roundtable on Sustainable Palm Oil (RSPO) 
• Round Table on Responsible Soy (RTRS) 
• The Sustainability Consortium (TSC) 
• UTZ CERTIFIED 
• World Wildlife Fund (WWF)

European:
• Efficient Consumer Response (ECR) 
• EuroCommerce 
• European Retail Round Table (ERRT) 
• Initiatief Duurzame Handel (IDH) 
• Wageningen UR (University & Research centre)

United States:
• John G. Shedd Aquarium (Chicago) 
• Food Marketing Institute (FMI) 
• National Association of Chain Drug Stores (NACDS) 
• National Retail Federation (NRF) 
• New England Aquarium (Boston) 
• Produce Marketing Association (PMA)



Our approach to reporting
Other information

52Ahold Corporate 
Responsibility Report 2010

CR at Ahold
Our CR priorities

How we manage CR

Engaging with stakeholders continued

Awards during 2010
Ahold’s operating companies received a number of nominations and awards during the reporting year.

Among them were the following:

•	� Albert Heijn won the “Jaarprijs Voedingscentrum” 2010 (Annual Food Center Award) for its 
extra-lean beef concept, as a contribution to healthier eating habits in the Netherlands

•	� During Fairtrade week in October, Albert Heijn received the Fairtrade@Work Award for its 
achievements in raising awareness among customers and employees, and the use of Fairtrade 
products at its head office

•	� Albert Heijn was awarded “De Gouden Kwispel” (The Golden Brush) by the Animal Protection 
Society for its wide range of animal-friendly products, including its one-star pork

•	� Stop & Shop was awarded the Association for a Better Long Island’s “Green Leader” Citation for 
the company’s introduction of energy conservation efforts in retail development

•	� Giant Carlisle received the Five Figure Club and the Mission Possible Award (for cycling and 
walking) and the Top Corporate Team Award (for cycling). All three were given by the National 
MS Society 

•	� Stop & Shop was presented with the Sidney Farber Medical Research Award by the Dana-
Farber Cancer Institute, for its financial contributions to cancer research, prevention and care

•	� Giant Carlisle received a national award from the U.S. Department of Agriculture for its leadership 
efforts to fight hunger

•	� ICA’s 2009 sustainability report was nominated for the Globe Awards in the category of 
Sustainability Reporting and finished in the top three

•	� ICA’s new store concept, ICA To Go, was named “Health Restaurant of the Year” by trade 
magazine Restaurants & Catering, which recognizes innovators in the Swedish restaurant 
industry

•	� The new design for the “ICA Gott Liv” label was awarded a silver medal at the European 
advertising competition, Eurobest

•	� The “Swedish Business Awards 2010” awarded Rimi Baltic in Lithuania for its social responsibility, 
and its program to integrate disabled employees into the workplace

•	� Rimi Baltic was one of 19 Latvian companies reaching silver level, when the Free Trade Unions 
Confederation and Employers’ Confederation of Latvia measured the Sustainability Index for the 
first time in 2010. No companies reached the higher gold or platinum levels 
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CR policies 

We have a number of CR policies that apply to all our operating companies and Corporate Center. 

In some cases, our policies vary depending on differences in legislation between the countries 
where we operate. The examples in this report give an indication of how our policies are put into 
practice in our daily business.

Our CR policies are:

Healthy living
• Alcohol 
• Genetically Modified Organisms (GMO) / Biotechnology 
• Organic food 
• Tobacco 
• Pornography 
• Nanotechnology

Sustainable trade
• Supply chain standards: child labor, human rights 
• Animal welfare: animal testing, seafood 
• Standards of Engagement

Climate action
• Environment 
• Waste management 
• Plastic bags 
• Biodiversity

Community engagement
• Community involvement

Our people
• Code of conduct 
• Equal opportunities 
• Health and safety

You can find our CR policies at 
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Reporting on our 
performance

Our approach to reporting

Our 2010 CR Report covers Ahold’s corporate 
responsibility strategy, practices and performance 
during the period from January 4, 2010 to  
January 2, 2011. 

The period covered comprised 52 weeks in 2010 compared to 53 weeks in 2009. As a result, we 
have added relative indicators to some tables (natural gas consumption, electricity consumption, 
carbon emissions, waste and water consumption) in order to compare the two years accurately. 

Ahold has been publishing CR reports since 1998, and has been doing so annually since 2007. 
This is our ninth report. 
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Scope of reporting

The scope of the 2010 report has been determined based on the Ahold CR priority areas and the 
principles of materiality, stakeholder inclusiveness and completeness. Our priority areas are 
selected on the basis that they are related to our business, relevant to our stakeholders and include 
areas where we can make a meaningful difference.

We have included stakeholder- and business-relevant information in this report that is material from 
an economic, environmental and social perspective. The sustainability issues we cover are based 
on our ongoing interaction with our business, our stakeholders, and our involvement in international 
associations and roundtables. The report features information that is material in relation to our total 
revenue, our environmental footprint, and in terms of social impact and sustainability issues. From a 
completeness perspective, the report includes information on the majority of our operations and, 
where applicable, our customers and our supply chain.

In 2010, we included the majority of our business: Ahold USA (including our four U.S. divisions), 
Albert Heijn (reported in the data as the Netherlands), Albert / Hypernova in the Czech Republic 
and Slovakia (reported in the data as Other Europe).

We do not provide information on our investment in JMR. Where possible, we include information on 
ICA with whom we share best practices on corporate responsibility. Ahold owns a 60 percent stake 
in ICA AB, which in turn owns the ICA group. The other 40 percent stake in ICA is held by Hakon 
Invest AB, a Swedish company listed on the Stockholm Stock Exchange. Under the shareholders’ 
agreement with Hakon Invest AB, Ahold’s 60 percent shareholding stake in ICA does not entitle  
it to unilateral decision-making authority over ICA, because the agreement provides that strategic, 
financial and operational decisions will be made only on the basis of mutual consent. ICA does not 
provide data on water, fuel efficiency or waste as this information is not currently measured.

We do not report on Ahold Coffee Company, Etos, Gall & Gall, albert.nl, and Peapod unless 
otherwise indicated, as these are smaller entities and were considered not to be material until now 
from an economic or environmental perspective.

In 2011, we will review our scope, taking into account our planned stakeholder engagement process.

In particular, we are reviewing the possibility of including Etos and Gall & Gall, specifically in relation 
to our increased focus on sustainable sourcing.

In the Climate action section, we report on the following data that we consider material from an 
environmental perspective, as they represent the majority of our operations:

• �Stores (owned and franchised – for ICA, independent stores are excluded in all data except in the 
case of electricity)

• �Distribution centers (owned and outsourced; except for some of Albert Heijn’s outsourced 
distribution centers)

• Transportation (owned and outsourced) from distribution centers to stores

Direct store deliveries, business travel, and offices do not fall within the scope of this report as they 
were not considered material in 2010 from an environmental perspective.

Significant changes since previous report
In 2010, we reorganized our U.S. operations into one operating company with centralized functions, 
including sourcing and real estate. In line with our organizational structure, we therefore report the 
majority of our U.S. data consolidated at Ahold USA level.
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Process and CO2 conversion factors

Process
In 2010, we continued to improve the way we measure and manage our corporate responsibility 
data and, as a result, the consistency and reliability of the data was improved. We have a uniform, 
company-wide reporting system to collect information and track and evaluate our performance. 
On a quarterly basis, the data is submitted and the performance is compared to the targets.

The CR Management Committee and the CR reporting leads are jointly responsible to ensure that 
the data is in line with the formal Ahold reporting procedures.

The data in this report were subject to Ahold’s internal risk and compliance processes, and subject 
to internal review. Deloitte Sweden has reviewed ICA’s CR reports for the years 2008, 2009 and 
2010. Ahold’s CR reports have been reviewed by Deloitte Accountants B.V. for the years 2009 and 
2010 (see External assurance). No external review was performed of Ahold’s 2008 CR report.

All product counts, for example the number of healthy-choice products, are year-end figures, while 
the majority of the climate action metrics reflect actual consumption. Where possible, this is an 
automated process, but in some cases, such as gas consumption, they are a combination of actual 
consumption and extrapolation based on sample stores. In other cases, where actuals and 
extrapolations could not be applied, best estimates were used. With respect to the data on our 
outsourced distribution centers in the United States, third-party data was included that was not 
subject to the internal process. For the product numbers and contributions and donations, 100 
percent completeness cannot be guaranteed due to the manual data gathering process. In some 
tables, the ICA data is not reported as it is neither measured nor included in ICA’s scope where 
independent stores are excluded.

To offset its global palm oil consumption in 2010 for own-brand products, Ahold has purchased 
GreenPalm certificates. Palm oil consumption has been estimated on the basis of product 
specifications at ICA, and extrapolated Ahold-wide. Product specifications include the product 
weight and palm oil percentage per product unit. Extrapolations are based on actual sales data, 
own-brand penetration, and an estimated 50 percent lower palm oil consumption in the United 
States than in Europe.

CO2 conversion factors
The total CO2 emission calculation is the sum of the CO2 emissions of fuel, electricity, district 
heating, gas and leakage of refrigerant substances. Since the consumption of those elements is 
not in CO2 kilograms, conversion factors are used.

For electricity, each country has its own conversion factor, which is updated each year. The sources 
of the electricity conversion factors are the International Energy Agency for Europe and the 
Environmental Protection Agency for the United States. Each year, the 2008 baseline year will be 
re-calculated using the latest electricity CO2 conversion factors.
Sources for converting fuel and gas: GHG protocol – Mobile guide (03/21/05) v1.3 and 2006 IPCC Guidelines for National 
Greenhouse Gas Inventories. 

Source for converting electricity per country: International Energy Agency (IEA) Data Services, 2008 and Environmental 
Protection Agency (EPA) eGRID2007 version 1.1. 

Source for converting refrigerant substances: Climate Change 2007 – The Physical Science Basis, Contribution of Working 
Group I to the Fourth Assessment Report of the Intergovernmental Panel Climate Change (IPCC), table 2.14, time horizon 
– 100 years.
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In our 2009 CR Report, we stated our 2008 baseline for CO2 emissions per square meter of sales 
area as 413 kg. In this 2010 report, we revised our baseline to 433 kg.

This baseline has been adjusted due to the 2010 update of the electricity conversion factors and 
additional district heating data. The electricity conversion factors have added 94 metric tons of CO2 
emissions to the 2008 baseline, representing 15.1 kg per square meter of sales area. District heating 
data has been added to the 2008 figures for Other Europe. This was not included in previous 
reports. This added 27 metric tons of CO2 emissions to the 2008 baseline, representing 4.4 kg per 
square meter of sales area.

The 2009 data for CO2 per square meter of sales area has been revised from 415 kg in the 2009 
report to 428 kg in this 2010 report.

This data has been adjusted due to the 2010 update of the electricity conversion factors and actual 
district heating data. The electricity conversion factors have added 14 kg per square meter of sales 
area. Estimated district heating data was updated with actual figures for Other Europe, which 
resulted in a reduction of 1 kg per square meter of sales area.

Data revisions
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GRI and Global Compact

We report against the Global Reporting Initiative (GRI) and Global Compact as internationally 
recognized standards, in order to improve our transparency and comparability against our peers.

Global Reporting Initiative
The GRI is a global, multi-stakeholder network of business professionals, representatives from labor 
organizations, investors, accountants and others, who work together to develop an internationally 
accepted standard for CR reporting. Ahold has been reporting according to GRI guidelines since 
2006 because they are well known, and because our shareholders request it. 

The guidelines recognize issues relating to environmental and social priorities, the running of the 
business and the products sold. We first reported using the GRI guidelines in 2008. We select which 
indicators to report on based on those that are material to our priority areas, and therefore to our 
business and our stakeholders. We have also benchmarked these indicators against our peers 
and competitors. Every year, we review the indicators selected and we are continually working to 
improve our data collection processes.

The GRI framework outlines several levels of reporting compliance, depending on a company’s 
capabilities and ambitions. A summary of our compliance is included in the GRI cross-reference 
table. In 2010, we reported according to the GRI G3 Guidelines, complying with level B. Our CR 
report 2010 has been reviewed by Ahold’s external auditor, Deloitte Accountants B.V., which has 
provided limited assurance. This has enabled us to achieve application level B+ again this year. 



GRI cross-reference table 
Strategy and analysis
GRI indicator Where to look Included

1.1 Statement from the most senior decision-maker of the  
organization about the relevance of sustainability to the  
organization and its strategy.

CR at Ahold: 
Message from our CEO

Yes

1.2 Description of key impacts, risks, and opportunities. CR at Ahold: 
Message from our CEO 
Our CR strategy  
AR: Our strategy,  
How we manage risks

Yes

Organizational profile
GRI indicator Where to look Included

2.1 Name of the organization. Title page  
Other information: 
Contact us

Yes

2.2 Primary brands, products, and / or services. CR at Ahold:  
Our brands

Yes

2.3 Operational structure of the organization, including main divisions, 
operating companies, subsidiaries, and joint ventures. 

CR at Ahold: 
Our brands 
AR: Our strategy – organizational structure

Yes

2.4 Location of organization’s headquarters. Other information: 
Contact us
AR: Our strategy – organizational structure

Yes

2.5 Number of countries where the organization operates, and names of 
countries with either major operations or that are specifically relevant 
to the sustainability issues covered in the report.

CR at Ahold: 
Our brands  
AR: Our brands, Our strategy –  
Organizational structure

Yes

2.6 Nature of ownership and legal form. AR: Share capital,  
Shares and shareholders’ rights

Yes

2.7 Markets served (including geographic breakdown, sectors served, 
and types of customers / beneficiaries).

AR: Group at a glance, Our brands,  
Group highlights

Yes

2.8 Scale of the reporting organization. Our people:
The data
AR: Group at a glance,  
Group performance, Performance by segment, 
Consolidated balance sheet, Notes to the 
consolidated financial statements

Yes

2.9 Significant changes during the reporting period regarding size, 
structure, or ownership.

AR: Share capital,  
Notes to the consolidated financial statements

Yes

2.10 Awards received in the reporting period. Community engagement:
Actions and achievements in 2010 –  
The U.S. fight against hunger,  
Contributions, sponsorships and donations 
How we manage CR:
Engaging with stakeholders –  
Awards during 2010

Yes
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GRI and Global Compact continued



Report parameters
GRI indicator Where to look Included

Report profile
3.1 Reporting period. Our approach to reporting: 

Reporting on our performance
Yes

3.2 Date of most recent previous report. Our approach to reporting: 
Reporting on our performance

Yes

3.3 Reporting cycle. Our approach to reporting: 
Reporting on our performance

Yes

3.4 Contact point for questions regarding the report or its contents. Other information:
Contact us

Yes

Report scope and boundary
3.5 Process for defining report content. CR at Ahold: 

Responsible retailing 
Message from our CEO
Defining our strategy  
How we manage CR: 
Engaging with stakeholders
Our approach to reporting:
Reporting on our performance 
Scope of reporting

Yes

3.6 Boundary of the report. Our approach to reporting: 
Reporting on our performance  
Scope of reporting

Yes

3.7 State any specific limitations on the scope or boundary of the report. Our approach to reporting:  
Reporting on our performance  
Scope of reporting

Yes

3.8 Basis for reporting on joint ventures, subsidiaries, leased facilities, 
outsourced operations, and other entities that can significantly affect 
comparability from period to period and / or between organizations.

Our approach to reporting: 
Reporting on our performance  
Scope of reporting

Yes

3.9 Data measurement techniques and the bases of calculations, 
including assumptions and techniques underlying estimations  
applied to the compilation of the Indicators and other information  
in the report. 

Our approach to reporting: 
Process and CO2 conversion factors

Yes

3.10 Explanation of the effect of any re-statements of information provided 
in earlier reports, and the reasons for such re-statement.

Our approach to reporting: 
Process and CO2 conversion factors
Data revisions

Yes

3.11 Significant changes from previous reporting periods in the scope, 
boundary, or measurement methods applied in the report. 

Our approach to reporting:
Scope of reporting 
Process and CO2 conversion factors
Data revisions

Yes

GRI content index
3.12 Table identifying the location of the Standard Disclosures  

in the report.
Our approach to reporting: 
GRI cross-reference table

Yes

Assurance
3.13 Policy and current practice with regard to seeking external  

assurance for the report.
Our approach to reporting: 
Process and CO2 conversion factors 
GRI and Global Compact 
External assurance

Yes
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Governance, commitments and engagement
GRI indicator Where to look Included

Governance 
4.1 Governance structure of the organization, including committees 

under the highest governance body responsible for specific tasks, 
such as setting strategy or organizational oversight. 

Other information:
Our leadership 
AR: Our leadership, Corporate governance, 
Supervisory Board report

Yes

4.2 Indicate whether the Chair of the highest governance body is also an 
executive officer (and, if so, their function within the organization’s 
management and the reasons for this arrangement).

AR: Our leadership, Corporate governance, 
Supervisory Board report

Yes

4.3 For organizations that have a unitary board structure, state the 
number of members of the highest governance body that are 
independent and / or non-executive members. 

Ahold does not have a unitary board.  
It is governed based on a two-tier model.

Yes

4.4 Mechanisms for shareholders and employees to provide 
recommendations or direction to the highest governance body. 

Other information:
Contact us 
AR: Corporate governance –  
Shares and shareholders’ rights  
Contact information  

 

Yes

4.5 Linkage between compensation for members of the highest 
governance body, senior managers, and executives (including 
departure arrangements), and the organization’s performance 
(including social and environmental performance).

AR: Corporate governance,  
Remuneration 

Yes

4.6 Processes in place for the highest governance body to ensure 
conflicts of interest are avoided. 

AR: Corporate governance Yes

4.7 Process for determining the qualifications and expertise  
of the members of the highest governance body for guiding  
the organization’s strategy on economic, environmental,  
and social topics.

AR: Our leadership,  
Corporate governance

Yes

4.8 Internally developed statements of mission or values, codes of 
conduct, and principles relevant to economic, environmental, and 
social performance and the status of their implementation.

AR: How we manage risk Yes

4.9 Procedures of the highest governance body for overseeing the 
organization’s identification and management of economic, 
environmental, and social performance, including relevant risks and 
opportunities, and adherence or compliance with internationally 
agreed standards, codes of conduct, and principles.

How we manage CR: 
Making CR happen 
AR: Corporate governance,  
Risk management and internal control, 
Supervisory Board report

Yes

4.10 Processes for evaluating the highest governance body’s own 
performance, particularly with respect to economic, environmental, 
and social performance.

AR: Remuneration Yes

Commitments to external initiatives
4.11 Explanation of whether and how the precautionary approach  

or principle is addressed by the organization. 
AR: How we manage risk Yes

4.12 Externally developed economic, environmental, and social  
charters, principles, or other initiatives to which the organization 
subscribes or endorses. 

How we manage CR: 
Engaging with stakeholders – Corporate Affairs

Yes

4.13 Memberships in associations (such as industry associations)  
and / or national / international advocacy organizations.

How we manage CR: 
Engaging with stakeholders – Corporate Affairs  
Sustainable trade: 
Actions and achievements in 2010

Yes
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GRI indicator Where to look Included

Stakeholder engagement
4.14 List of stakeholder groups engaged by the organization. How we manage CR:

Engaging with stakeholders
Yes

4.15 Basis for identification and selection of stakeholders with whom  
to engage.

How we manage CR:
Engaging with stakeholders

Yes

4.16 Approaches to stakeholder engagement, including frequency of 
engagement by type and by stakeholder group.

How we manage CR: 
Engaging with stakeholders

Yes

4.17 Key topics and concerns that have been raised through stakeholder 
engagement, and how the organization has responded to those key 
topics and concerns, including through its reporting.

CR at Ahold: 
Message from our CEO
Our CR strategy
How we manage CR:  
Engaging with stakeholders – Corporate Affairs

Yes

Economic performance indicators
GRI indicator Where to look Included

Management approach to economic responsibility Community engagement: 
Our ambitions 
Targets 
How we manage CR: 
CR policies 
AR: Group highlights, Our strategy,  
How we manage risks, Financial statements, 
Notes to the consolidated financial statements

Yes

Aspect: Economic performance
EC1 Direct economic value generated and distributed, including revenues, 

operating costs, employee compensation, donations and other 
community investments, retained earnings, and payments to capital 
providers and governments.

Community engagement: 
The data – Contributions and donations (table)  
AR: Financial statements 
ICA Group GRI Report 2010: Engagement and 
investments – creating value in society

Yes

EC2 Financial implications and other risks and opportunities for the 
organization’s activities due to climate change.

Climate action: 
Actions and achievements in 2010
AR: How we manage risk 
ICA Group GRI Report 2010: Engagement and 
investments – creating value in society

Yes

EC3 Coverage of the organization’s defined benefit plan obligations. AR: Note 23 Pensions and other  
post-employment benefits 

Yes

EC4 Significant financial assistance received from government. No significant financial assistance received  
from government

Yes

Aspect: Market presence
EC6 Policy, practices, and proportion of spending on locally based 

suppliers at significant locations of operation.
Sustainable trade: 
Actions and achievements in 2010 –  
Local sourcing 
ICA Group GRI Report 2010: Engagement and 
investments – creating value in society

Partially

Aspect: Indirect economic impacts 
EC9 Understanding and describing significant indirect economic impacts, 

including the extent of impacts.
Community engagement: 
Actions and achievements in 2010 –  
Local wellbeing
Sustainable trade:
Actions and achievements in 2010 –  
Membership of The Sustainability Consortium
ICA Group GRI Report 2010: Engagement and 
investments – creating value in society

Yes
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Environmental performance indicators
GRI indicator Where to look Included

Management approach on environmental responsibility CR at Ahold:
Our approach to CR
Climate action:
Our ambitions
Targets
Actions and achievements in 2010 –  
Water consumption, Sustainable store design, 
Efficient distributions  
Our people: 
Our ambitions 
Targets 
How we manage CR:
Making CR happen 
Our approach to reporting:
External assurance

 

Yes

Aspect: Energy
EN3 Direct energy consumption by primary energy source. Climate action: 

The data – Fuel consumption (table), Natural gas 
consumption (table)

Yes

EN4 Indirect energy consumption by primary source. Climate action: 
The data – Electricity consumption (table)

Yes

EN5 Energy saved due to conservation and efficiency improvements. Climate action: 
Actions and achievements in 2010  
The data – Electricity consumption (table),  
Fuel consumption (table), Natural gas 
consumption (table)
ICA Group GRI Report 2010: Environment and 
climate change – critical to our future

Yes

EN6 Initiatives to provide energy-efficient or renewable energy based 
products and services, and reductions in energy requirements as a 
result of these initiatives. 

Climate action: 
Actions and achievements in 2010
ICA Group GRI Report 2010: Environment and 
climate change – critical to our future

Yes

EN7 Initiatives to reduce indirect energy consumption and reductions 
achieved.

Climate action: 
Actions and achievements in 2010 
ICA Group GRI Report 2010: Environment and 
climate change – critical to our future

Partially

Aspect: Water
EN8 Total water withdrawal by source. Climate action: 

The data – Water consumption (table)
Yes
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GRI indicator Where to look Included

Aspect: Emissions, effluents, and waste
EN16 Total direct and indirect greenhouse gas emissions by weight. Climate action: 

The data – CO2 emissions (table)
Yes

EN18 Initiatives to reduce greenhouse gas emissions and reductions 
achieved.

Climate action:
Actions and achievements in 2010 
ICA Group GRI Report 2010: Environment  
and climate change – critical to our future

Yes

EN19 Emissions of ozone-depleting substances by weight. Climate action:  
The data – Leakage of refrigerant substances 
(table)

Partially

EN22 Total weight of waste by type and disposal method. Climate action: 
The data – Waste production (table),  
Waste by type (table), Percentage of waste by 
disposal method (table), Total waste by disposal 
method (table) 
ICA Group GRI Report 2010: Environment  
and climate change – critical to our future

Yes

Aspect: Products and services 
EN26 Initiatives to mitigate environmental impacts of products and services, 

and extent of impact mitigation. 
Climate action: 
Actions and achievements in 2010

Partially

Aspect: Transport
EN29 Significant environmental impacts of transporting products and other 

goods and materials used for the organization’s operations, and 
transporting members of the workforce.

Climate action:
Actions and achievements in 2010 
ICA Group GRI Report 2010: Environment  
and climate change – critical to our future

Partially

Social performance indicators: Labor practices and decent work
GRI indicator Where to look Included

Management approach on labor and work responsibility Our people:  
Actions and achievements in 2010 –  
Our workplace
How we manage CR:
CR policies
AR: How we manage risk

Yes

Aspect: Employment
LA1 Total workforce by employment type, employment contract,  

and region.
Our people: 
The data – Number of employees (table),  
Percentage of workforce by contract type (table) 
ICA Group GRI Report 2010: We develop with 
our employees

Yes

Aspect: Diversity and equal opportunity
LA13 Composition of governance bodies and breakdown of employees  

per category according to gender, age group, minority group 
membership, and other indicators of diversity.

Our people: 
The data – Percentage of workforce by gender 
(table), Percentage of workforce by age (table), 
Composition of the Ahold Boards (table)  
AR: Our leadership 
ICA Group GRI Report 2010: We develop with 
our employees

Yes
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Social performance indicators: Human rights
GRI indicator Where to look Included

Management approach on human rights responsibility Sustainable trade:
Our ambitions
Targets
Actions and achievements in 2010 –  
Social compliance
How we manage CR:
Making CR happen
CR policies

Yes

Aspect: Investment and procurement practices
HR1 Percentage and total number of significant investment agreements 

that include human rights clauses or that have undergone human 
rights screening.

Sustainable trade: 
Our ambitions
Actions and achievements 2010 –  
Social compliance

Partially

HR2 Percentage of significant suppliers and contractors that have 
undergone screening on human rights and actions taken.

Sustainable trade: 
Actions and achievements in 2010 –  
Social compliance 
ICA Group GRI Report 2010: Human rights –  
it’s only right

Partially

Aspect: Freedom of association and collective bargaining
HR5 Operations identified in which the right to exercise freedom of 

association and collective bargaining may be at significant risk, and 
actions taken to support these rights.

Sustainable trade: 
Actions and achievements in 2010 –  
Social compliance
AR: How we manage risk  

ICA Group GRI Report 2010: Human rights –  
it’s only right

Yes

Aspect: Child labor
HR6 Operations identified as having significant risk for incidents of  

child labor, and measures taken to contribute to the elimination  
of child labor.

Sustainable trade: 
Actions and achievements in 2010 –  
Social compliance
AR: How we manage risk  

ICA Group GRI Report 2010: Human rights –  
it’s only right

Yes

Aspect: Forced and compulsory labor
HR7 Operations identified as having significant risk for incidents of forced 

or compulsory labor, and measures to contribute to the elimination of 
forced or compulsory labor.

Sustainable trade: 
Actions and achievements in 2010 –  
Social compliance  
AR: How we manage risk  

ICA Group GRI Report 2010: Human rights –  
it’s only right

Yes
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Social performance indicators: Society
GRI indicator Where to look Included

Management approach on societal responsibility Healthy living:
Our ambitions
Targets
Community engagement:
Our ambitions
How we manage CR:
Making CR happen
CR policies
AR: How we manage risk,  
Notes to the consolidated financial statements

Yes

Aspect: Community
FP4 Nature, scope and effectiveness of any programs and practices 

(in-kind contributions, volunteer initiatives, knowledge transfer, 
partnerships and product development) that promote access to 
healthy lifestyles; the prevention of chronic disease; access to 
healthy, nutritious and affordable food; and improved welfare for 
communities in need.

Healthy living:
Targets
Actions and achievements in 2010 –  
Labeling systems for healthy product recognition,  
Making products healthier
The data – Healthy-choice products at year end 
(table), Number of children educated in healthy 
living (table)
Community engagement:
Actions and achievements in 2010

Yes

SO3 Percentage of employees trained in organization’s anti-corruption 
policies and procedures.

How we manage CR:
CR policies

ICA Group GRI Report 2010: ICA – part of the 
community

Partially

SO5 Public policy positions and participation in public policy development 
and lobbying.

Healthy living:
Actions and achievements in 2010 –  
Roundtable participation
Sustainable trade:
Actions and achievements in 2010 –  
Sustainably sourced products
How we manage CR:
Engaging with stakeholders –  
Corporate Affairs
CR policies 
ICA Group GRI Report 2010: ICA – part of the 
community

Yes
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Social performance indicators: Product responsibility
GRI indicator Where to look Included

Management approach on product responsibility How we manage CR:
Making CR happen

Yes

Aspect: Customer health and safety
PR1 Life cycle stages in which health and safety impacts of products  

and services are assessed for improvement, and percentage  
of significant products and services categories subject to  
such procedures.

Sustainable trade:
Actions and achievements in 2010 –  
Product safety,  
Membership of The Sustainability Consortium
Climate action:
Actions and achievements in 2010 –  
Our supply chain 
ICA Group GRI Report 2010: Taking 
responsibility for a sustainable product range

Yes

FP5 Percentage of production volume manufactured in sites certified by 
an independent third party according to internationally recognized 
food safety management system standards

Sustainable trade:
Targets
Actions and achievements in 2010 –  
Product safety

Yes

FP6 Percentage of total sales volume of consumer products, by product 
category, that are lowered in saturated fat, trans fats, sodium and 
added sugar.

Healthy living:
Actions and achievements in 2010 –  
Making products healthier
The data – Healthy-choice products at year end 
(table)

Partially

FP7 Percentage of total sales volume of consumer products, by product 
category, that contain increased nutritious ingredients like fiber, 
vitamins, minerals, phytochemicals or functional food additives.

Healthy living:
Actions and achievements in 2010 –  
Labeling systems for healthy product recognition
The data – Healthy-choice products at year end 
(table)

Partially

Aspect: Product and service labeling
PR3 Type of product and service information required by procedures and 

percentage of significant products and services subject to such 
information requirements.

Healthy living:
The data – Number of certified organic products 
at year end (table)
Sustainable trade:
Actions and achievements in 2010 –  
Sustainably sourced products
The data – Number of Fairtrade-certified 
products at year end (table)
Climate action:
Actions and achievements in 2010 – Reduce, 
Albert Heijn’s waste-management system
How we manage CR:
Engaging with stakeholders – Corporate Affairs 
ICA Group GRI Report 2010: Taking 
responsibility for a sustainable product range

Partially 
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FP8 Policies and practices on communication to consumers about 
ingredients and nutritional information beyond legal requirements.

Healthy living:
Actions and achievements in 2010 –  
Labeling systems for healthy product recognition, 
Educational and promotional initiatives
How we manage CR:
CR policies

Partially

PR5 Practices related to customer satisfaction, including results of surveys 
measuring customer satisfaction. 

Healthy living:
Actions and achievements in 2010 –  
Educational and promotional activities 
ICA Group GRI Report 2010: Taking 
responsibility for a sustainable product range

Yes

Aspect: Marketing communications 
PR6 Programs for adherence to laws, standards, and voluntary codes 

related to marketing communications, including advertising, 
promotion, and sponsorship. 

Healthy living: 
Our ambitions 
Targets 
Actions and achievements in 2010 
How we manage CR
Engaging with stakeholders –  
Corporate Affairs
CR policies 

ICA Group GRI Report 2010: Taking 
responsibility for a sustainable product range

Partially

Sourcing performance indicators
GRI indicator Where to look Included

Management approach on sourcing Sustainable trade: 
Our ambitions 
Targets 
Actions and achievements in 2010   

 

Yes

Aspect: Across all aspects of sourcing
FP1 Percentage of purchased volume from suppliers compliant with 

company’s sourcing policy.
Sustainable trade: 
Targets 
Actions and achievements in 2010 –  
Sustainably sourced products,  
Critical commodities, Social compliance  

Partially

FP2 Percentage of purchased volume which is verified as being in 
accordance with credible, internationally recognized responsible 
production standards, broken down by standard.

Sustainable trade: 
Targets 
Actions and achievements in 2010 –  
Sustainably sourced products,  
Critical commodities  
The data – Number of Fairtrade-certified 
products at year end (table)

Partially
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Global Compact
The United Nations Global Compact is an initiative for businesses committed to aligning their operations and strategies with 10 universally 
accepted principles in the areas of human rights, labor, environment, and anti-corruption.

Because our business strives for high labor standards and environmental responsibility, we have been taking actions relating to the Global 
Compact’s principles for some time. Our priorities align naturally with theirs. We signed the Global Compact in 2010 as a formal recognition of 
our commitment to report on our operations and strategies in relation to these principles.

Global Compact principles 
Issue areas Global Compact principles References

Human rights Principle 1 – Businesses should support and respect the 
protection of internationally proclaimed human rights.

Sustainable trade:
Our ambitions

Actions and achievements  
in 2010 – Social compliance 

CR policies:

Principle 2 – Businesses should make sure that they are not 
complicit in human rights abuses.

Sustainable trade:
Our ambitions

Actions and achievements  
in 2010 – Social compliance

CR policies:

Labor Principle 3 – Businesses should uphold the freedom of 
association and the effective recognition of the right to collective 
bargaining.

Sustainable trade:
Our ambitions

Actions and achievements  
in 2010 – Social compliance

CR policies:

Principle 4 – Businesses should uphold the elimination of all 
forms of forced and compulsory labor.

Sustainable trade
Our ambitions

Actions and achievements  
in 2010 – Social compliance

CR policies:
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Issue areas Global Compact principles References

Principle 5 – Businesses should uphold the effective abolition of 
child labor.

Sustainable trade:
Our ambitions

Actions and achievements  
in 2010 – Social compliance

CR policies:

Principle 6 – Businesses should uphold the elimination of 
discrimination in respect of employment and occupation.

Our people: 
Our ambitions 

Actions and achievements  
in 2010 – Our workplace

CR policies:

Environment Principle 7 – Businesses should support a precautionary 
approach to environmental challenges.

Climate action

Principle 8 – Businesses should undertake initiatives to promote 
greater environmental responsibility.

Sustainable trade: 
Our ambitions

Actions and achievements  
in 2010 – Environmental impact

Climate action
Principle 9 – Businesses should encourage the development and 
diffusion of environmentally  
friendly technologies.

Climate action

Anti-corruption Principle 10 – Businesses should work against corruption in all its 
forms, including extortion and bribery.

CR policies:
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External assurance 

Independent limited assurance report on Ahold’s Corporate 
Responsibility Report
To: Shareholders, Supervisory Board and Corporate Executive Board and other stakeholders of 
Koninklijke Ahold N.V.

We have performed a limited assurance engagement on the Corporate Responsibility Report for the 
year 2010 of Koninklijke Ahold N.V. (“Ahold”) in Amsterdam.

Management’s responsibility
Management is responsible for the preparation of the Corporate Responsibility Report in conformity 
with the Sustainability Reporting Guidelines (G3) of the Global Reporting Initiative. This responsibility 
includes: designing, implementing and maintaining internal control relevant to the preparation of the 
Corporate Responsibility Report that is free from material misstatement, whether due to fraud or 
error, selecting and applying appropriate criteria and making estimates that are reasonable in the 
circumstances. The scope of the Corporate Responsibility Report is subject to management’s 
selection of goals, key performance indicators and reporting principles applied, which are set out 
under Scope of reporting, Process and CO2 conversion factors, Data revisions, and GRI and Global 
Compact in this report.

Auditor’s responsibility
Our responsibility is to express a limited assurance conclusion on the Corporate Responsibility 
Report based on our engagement. We conducted our engagement in accordance with Dutch law, 
including Standard 3410N “Assurance engagement relating to Corporate Responsibility Reports”. 
This requires that we comply with ethical requirements and plan and perform the engagement to 
obtain limited assurance about whether the Corporate Responsibility Report is free of material 
misstatement.

A limited assurance engagement with respect to a Corporate Responsibility Report involves 
performing procedures to obtain evidence about the information disclosed in the Corporate 
Responsibility Report. The procedures performed depend on the auditor’s judgment, but their nature 
is different from, and their extent is substantially less than, a reasonable assurance engagement, 
and consequently they do not enable us to obtain the assurance necessary to become aware of all 
significant matters that might be identified in a reasonable assurance engagement.

Our procedures on this engagement included: 

•	� Conducting interviews with senior management responsible for Corporate Responsibility at 
Ahold;

•	 Assessing the company’s stated application level according to GRI’s guidelines; 

•	 Performing analytical review procedures;

•	� Inspecting internal and external documentation and verifying to what extent these documents and 
data support the information included in the Corporate Responsibility Report;

•	� Evaluating whether the information presented in the Corporate Responsibility Report is in line with 
our overall knowledge of Corporate Responsibility at Ahold.

This engagement was conducted by a multidisciplinary team including assurance and sustainability 
expertise.

We believe that the evidence we have obtained is sufficient and appropriate to provide a basis for 
our conclusion.
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Conclusion
On the basis of the procedures we have performed nothing has come to our attention that causes 
us to believe the Corporate Responsibility Report for the year 2010 is not prepared, in all material 
respects, in accordance with the Sustainability Reporting Guidelines (G3) of the Global Reporting 
Initiative.

Comparative information
We did not perform any limited assurance procedures on the Corporate Responsibility Report for 
the year 2008. Consequently, we express no conclusion on the 2008 comparative information.

Amsterdam, March 2, 2011

Deloitte Accountants B.V.

P.J.M.A. van de Goor



Dick Boer
Chief Executive Officer

Kimberly Ross
Executive Vice President and  
Chief Financial Officer

Lodewijk Hijmans van den Bergh
Executive Vice President and  
Chief Corporate Governance Counsel

René Dahan
Chairman 
Chairman of the Selection and 
Appointment Committee

Tom de Swaan
Vice Chairman 
Chairman of the  
Audit Committee

Karen de Segundo Derk C. Doijer
Chairman of the  
Remuneration Committee

Stephanie M. Shern Judith Sprieser Mark McGrath Ben Noteboom

73Ahold Corporate 
Responsibility Report 2010

CR at Ahold
Our CR priorities

How we manage CR
Our approach to reporting

Other informationOur leadership

Corporate Executive Board

Supervisory Board



74Ahold Corporate 
Responsibility Report 2010

CR at Ahold
Our CR priorities

How we manage CR
Our approach to reporting

Other information

Allergen
An allergen is any substance that can cause 
an allergy. Within the food industry, the most 
common are nuts, lactose and gluten.

ASC
Aquaculture Stewardship Council. 
An international multi-stakeholder initiative 
offering the first credible aquaculture 
consumer label that assures companies with 
sustainable standards. The ASC is expected 
to be fully operational by 2011.

Audit program
Following the audit, suppliers that do not 
meet the criteria required must implement 
a Corrective Action Plan and demonstrate 
improvements over a specified period of time.

Biodiversity
The diversity of plant and animal life in a 
particular habitat, or in the world in general.

BRC
British Retail Consortium. The trade 
association for the UK retail industry.

BSCI
Business Social Compliance Initiative. 
A non-profit organization, supporting more 
than 250 international companies in the 
process of monitoring and improving working 
conditions in the global value chain.

Carbon footprint
The total set of greenhouse gas emissions 
caused directly and indirectly by an individual, 
organization, event or product. A carbon 
footprint is measured by undertaking a 
greenhouse gas emissions assessment. 
Once the size of a carbon footprint is known, 
a strategy can be devised to reduce it.

CFC
Chlorofluorocarbon. A powerful greenhouse 
gas that has an ozone-depleting effect; may 
be used as cooling element in refrigerants.

CO2

Carbon dioxide.

Composting
A process in which organic waste, which 
includes food waste, decomposes naturally, 
resulting in a product rich in minerals that 
can be used for gardening and farming 
as a soil conditioner.

Consumer Goods Forum
An independent, global, party-based platform 
focused on improving non-competitive 
collaboration. It brings together the CEOs 
and senior management of around 650 
retailers, manufacturers, service providers 
and other stakeholders from the consumer 
goods sector across 70 countries.

Corrective Action Plan
If a supplier does not show any improvement 
after a non-successful audit, or has so-called 
“unacceptable non-compliances,” Corrective 
Action Plans are set up to ensure that 
suppliers are committed to, and engaged in, 
improving working conditions in their facilities. 

CR
Corporate Responsibility.

DC
Distribution center.

District heating
Centrally generated heat distributed for 
residential and commercial heating 
requirements such as water heating and 
space heating.

EPA
Environmental Protection Agency. 
The agency that coordinates U.S. programs 
aimed at reducing pollution and protecting 
the environment.

ERRT
European Retail Round Table. A network of 
business leaders established to express the 
views of large European retailers on a range 
of issues of common interest.

EuroCommerce
The European commercial trade association 
that represents the retail, wholesale and 
international trade sectors. Its membership 
includes European and national associations 
representing specific commerce sectors as 
well as individual companies.

Fairtrade
Fairtrade contributes to sustainable 
development by offering optimal trade 
conditions to disadvantaged producers (often 
in countries in the southern hemisphere), and 
by protecting their rights.

FDA 
U.S. Food and Drug Administration.

Fermentation
A process in which organic waste is 
converted into bio-gas. Leftovers can be 
recovered as fertilizer.

FMI
Food Marketing Institute. A retail organization 
that conducts programs in public affairs, food 
safety, research, education, and industry 
relations on behalf of its member companies.

Food Policy Committee of 
EuroCommerce
Represents the retail, wholesale and 
international trade sectors in Europe.

GFSI
Global Food Safety Initiative. A collaboration 
between leading food safety experts 
from across the food industry that sets 
requirements for food safety schemes 
through a benchmarking process in order to 
improve cost efficiency throughout the food 
supply chain.

GMA
Grocery Manufacturers Association. 
The association promotes and represents 
the world’s food, beverage and consumer 
goods companies.

GM-free
Free from genetic modification.

Green technology
The provision of energy that meets the 
needs of the present without compromising 
the ability of future generations to meet 
their needs.

GRI
Global Reporting Initiative. An international, 
multi-stakeholder initiative that provides an 
international standard for environmental and 
social reporting, and defines guidelines and 
key performance indicators.

Group
All brands that are in scope of this report: 
Ahold USA (Stop & Shop / Giant Landover 
and Giant Carlisle), the Netherlands (Albert 
Heijn), Other Europe (Albert / Hypernova) 
and ICA.

GSCP
Global Social Compliance Program. 
A Consumer Goods Forum-driven program 
for companies that want to harmonize their 
existing efforts in order to deliver a shared, 
consistent and global approach for the 
continuous improvement of working 
conditions in global supply chains.

Glossary
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Greenhouse gas
Gases such as carbon dioxide or methane, 
which potentially contribute to climate 
change.

GreenPalm certificates
Certificates purchased by manufacturers and 
retailers to support RSPO-certified palm oil 
producers.

GWP
Global warming potential. A measure of how 
much a given mass of greenhouse gas is 
estimated to contribute to global warming. 
It is a relative scale which compares the gas 
in question to that of the same mass of 
carbon dioxide (whose GWP is by convention 
equal to 1). 

HCFC
Hydrochlorofluorocarbon. A powerful 
greenhouse gas that has an ozone-depleting 
effect; may be used as cooling element 
in refrigerants. 

HFC
Hydrofluorocarbon. A greenhouse gas 
that may be used as a cooling element 
in refrigerants.

Incineration
The burning of trash and garbage.

IEA
The International Energy Agency. 
An intergovernmental organization that acts 
as energy policy advisor to 28 member 
countries in their effort to ensure reliable, 
affordable, and clean energy.

ILO
International Labour Organization. A United 
Nations specialized agency that seeks the 
promotion of social justice and internationally 
recognized human and labor rights.

kWh
Kilowatt hour. This is a unit of energy. Energy 
delivered by electric utilities is expressed 
and charged for in kWh. Kilowatt hour is the 
product of power in kilowatts multiplied by 
time in hours.

Landfill
Final placement of waste in or on the land 
in a controlled way according to sanitary, 
environmental protection and other safety 
requirements.

LED
Light Emitting Diode. LEDs produce more 
light per watt than incandescent bulbs.

MSC
Marine Stewardship Council. 
An independent, non-profit, global 
organization created to look for a solution to 
the problem of overfishing. MSC has 
developed an international standard for 
sustainable, well managed fishing.

LCA
Life Cycle Assessment. A technique to 
assess each and every impact associated 
with all stages of the life cycle of a product.

National brand
The brand name of a product that is 
distributed nationally under a brand name 
owned by the producer or distributor.

NGO 
Non-Governmental Organization.

NR
Not reported.

OECD
Organisation for Economic Co-operation and 
Development. International organization 
helping governments tackle the economic, 
social and governance challenges of a 
globalized economy.

Operating company
For a list of Ahold’s operating companies, see 
Our brands section of this report.

Organic product
Agricultural product produced by organic 
farming methods and certified as such by an 
independent organization.

Own brand
Own brands are defined as private label, 
corporate brands, exclusive brands, store 
brands and non-branded products (in short, 
every product that is not a national brand).

Risk products
High-risk products: Products that have 
product-specific safety legislation and are 
required to be manufactured under hygienic 
conditions either by law or to prevent 
microbiological or other contamination that 
has the potential to cause serious injury or 
death during normal or foreseeable use of 
the product.

Medium-risk products: products that have 
product-specific safety legislation or 
mandatory / harmonized product standards, 
and / or products that have the potential to 
cause serious injury or death if they fail during 
normal or foreseeable use.

REAP
Retailers’ Environmental Action Programme. 
REAP is part of EuroCommerce and 
provides a basis for the retail sector to 
stimulate innovation and environmental action 
across the European Union.

RSPO
Roundtable on Sustainable Palm Oil. 
A global, multi-stakeholder initiative 
concerned with the production of 
sustainable palm oil.

RTRS
Round Table on Responsible Soy. A global, 
multi-stakeholder initiative concerned with the 
production of responsible soy.

Stakeholders
All the groups that participate in the economic 
life of the company (employees, customers, 
suppliers, and shareholders), who monitor 
the company (unions and NGOs) or who are 
more or less directly influenced by it (society, 
local government, and others).

Stichting Initiatief Duurzame Soja
Dutch supply chain organization to promote 
the use of responsible soy in cattle feed.

Sustainable development
“Development that meets the needs of the 
present without compromising the ability of 
future generations to meet their own needs.” 
Bruntland Commission, “Our Common 
Future,” 1987. 

UTZ CERTIFIED
A certification scheme for responsible coffee, 
tea and cocoa production and sourcing.

WIC
The Special Supplemental Nutrition Program 
for Women, Infants, and Children. A program 
that serves to safeguard the health of 
low-income women, infants, and children 
up to age five who are at nutrition risk, by 
providing nutritious foods to supplement 
diets, information on healthy eating, and 
referrals to healthcare.

WWF
World Wildlife Fund, also known as World 
Wide Fund for Nature. An independent 
conservation organization, whose mission is 
to stop the degradation of the earth’s natural 
environment and to build a future in which 
humans live in harmony with nature.

Glossary continued
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We welcome your feedback on this CR report. Please contact:

Corporate Responsibility team 
Ahold
Piet Heinkade 167-173 
1019 GM Amsterdam 
The Netherlands

Contact us
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This CR Report contains forward-looking statements, which do not refer to historical facts but refer 
to expectations based on management’s current views and assumptions, and involve known and 
unknown risks and uncertainties that could cause actual results, performance or events to differ 
materially from those included in such statements. 

Many of these risks and uncertainties relate to factors that are beyond Ahold’s ability to control or 
estimate precisely, including but not limited to: Ahold’s ability to successfully implement and complete 
its plans and strategies and to meet its targets; the benefits from Ahold’s plans and strategies being 
less than anticipated; the effect of general economic or political conditions; the actions of competitors 
and other third parties; increases or changes in competition; Ahold’s ability to retain and attract 
employees who are integral to the success of the business; acquisition and integration; expansion; 
collective bargaining; information security; business and IT continuity; food and non-food safety; 
corporate responsibility; business transformation; large strategic projects; insurance programs; 
Ahold’s liquidity needs exceeding expected levels (including but not limited to healthcare and 
pension funding requirements), and legislative and regulatory environment and litigation risks; and 
other factors discussed in Ahold’s Annual Report 2010 paragraphs risk management and internal 
control, risk factors, and in Ahold’s other public filings and other disclosures. 

Accordingly, this CR Report is subject to this notice and the How we manage CR and Process 
sections in this CR Report, and qualified by the assumptions, qualifications and risk factors detailed 
in Ahold’s public filings and other disclosures. 

Readers are cautioned not to place undue reliance on these forward-looking statements, which 
speak only as of the date of this CR Report. Ahold does not assume any obligation to update any 
public information or forward-looking statement in this CR Report to reflect events or circumstances 
after the date of this CR Report, except as may be required by applicable laws. Outside the 
Netherlands, Ahold presents itself under the name of “Royal Ahold” or simply “Ahold”. For the 
reader’s convenience, “Ahold” or “the company” is also used throughout this CR Report. The 
company’s registered name is “Koninklijke Ahold N.V.”

The main corporate responsibility principles and commitments as discussed in this CR Report imply 
obligations to perform to the best of one’s ability, and do not imply obligations to guarantee a certain 
result.

Certain products and services named in this report feature trademarks owned by Koninklijke Ahold 
N.V., its subsidiaries, joint ventures or associates. Copyright © 2011 Koninklijke Ahold N.V. All rights 
reserved.


